WORLD PRO SKI TO

e R S RV AT RN
S

_ S 4
[0s - =]

| #=NORLD PRO SKITOUR 7 |8

R =
=

-

Photo Credit: Lisal&lshn World prOS kltou



WORLD PROGRED Lo

WATCH A 2018 WORLI
SKI TOUR BROADEAS

THE U.S. PRO SKI TOUR WAS THE MOUNTAINSO WHIT
THE WORLD PRO SKI TOUR IS BRINGING THE FUN BACI

DUAL PANEL SKI RACING IS THE MOST EXCITING FORMAT
SEASONS THE WPST HAS CAPTIVATED FANS ACR(

OUR FANS LOVE THE WORLD PRO S
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https://vimeo.com/264915834

a OVERVIEW

| The World Pro SksBonationwide series of events 1
popular OdualO format of alpine ski racing.

By placing two athletegssitte spectatessterand TV
viewers consume the most exciting and eagi&site
In alpine ski racing.

Use the World Pro Sta mrarket to the affluent and |
lifestyle of skiing through premier events throughc
Canada.

This format of racing made its debut iartdy2Qdi8s!

I For sponsors, the tour offers a variety of be
including national TV exposure with brande
throughout the hill in additstatddspitality

packages and powerful social media pL@

&

CBS Sports Network Crew: Cameraman, Pétnﬂlr‘dbtcher, Mart WO rI d p rOS klto u



i QUICK FACTS

I WHO IS RACING: Olympic, World Cup,
Competitors. WPST athletes provide an
opportunity for hospitality events or to c«
with on WPST marketing programs.

! WHERE WE RACE: Premier resorts act
Canada with stops in all key regions. Ev
take place close to the base area, whicr
Improved spectator experience for foot t
skiers alike.

I WHY WPST: The World Asa3kiarketing
platform that is used to connect brands
loyal and affluent ski demographic: Use
round assets to become the preferred

the ski community in North Ames

R worldproskitou
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CBS SPORTS
NETWORK

®

Utilize the CBS Sports Network and the WPST
to an affluent skiing community:

I The ski community annuall
spends: $315B on Vehicl$§f84,410! Mean Household Net Worth of CBS

Boats, Aircratft, etc., $223h6M47 | Mean HHI for CBS Sports Network.
Insurance, $134B on Apparei and

Accessories. $175K | Average income of ski racing fans.

I Races will be shown in HEB8a,774 Median Home Value of ski racing fa

CBS Sports Ne_twork N 3d8MKillion  Subscribers of CBS Sports Net
delay format. Time slots on
weekend +da with a

weekday primetime encore.

worldproskitou



**""THE WORLD PRO SKI TOUR

AND FLEXIBLE MARKETIN

In World Pro Ski Tour broadcasts, sporspreligepe
extensive logo exposure time throughout the

201-48 WPST PR Highlights:

| 100+ pieces of coverage, 2.9M+ views, (total broadcast 2nmin.):
9.5K+ social shares I Event Entitlement: 20 min. 24 sec.
I Content on major news outlets (NBC, ABC, 1 Official Partner: 16 min. 59 sec.

CBS affiliates, largest regional newspapers

etc.). Video features on local shows = TH NI M B

Bill GreenOs Maine. L ol T &N T a
| Coverage on web outlets: Fox Spory_ AP A D e

Racing Media, MenOs Journal, Bos W 4 6A

Sports lllustrated, ESPN, Powder V. 7=

multiple stories distributed natlonall - 5

Associated Press '
| 40K+ copies of WPST event progras === B

distributed in major local newspapel=gr =

and in resort areas 83 /

*Based off evaluation of 2017 Pro Ski Challenge Broadcast.
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Finish Area at Sunday Rive



' HOSPITALITY

The World Pro Skirbmdes an exceptional opportunity for
entertain executives or clients for a full ski weekend. Spi

offsite meetings or client entertainmeWaifuk RvaSki Tol
Hospitality package.

I VIP access provides best available viewi
Additional benefits include ski passesy ct
food and drink throughout the race and s
and Skiing with the Pros.

I Opportunity to distribute gift bags with F
items such as boot bags, jackets, hats, €

I Entry into-Rra Celebrity races during eve
weekend.

I Opportunity to host exclusive athlete dini

Odirarounds with VIPsO

Lodging packages availabl

TitoOs VIP Bar at Sunday River, ME WO rI d p ros klto u



WEEKEND SCHE|

Thursday
I Athletes and sponsors arrive at the resort
I VIP Reception

Friday

I Qualification: Athletes compete to be one 32sréinals
I Ski with the Pros Dayor Fuadraiser with top racers
I Apresski and evening parties at resort hot spots

Saturday
I Finailghe thirtyvo athletes with the fastest times fromr
compete sigeside in a sikglmination format which uli

= , : produces a winner
' Awards ceremony and VIP function for spodstrdete
Live music and-Akirgmarties at the base of the mount
VIP hospitality event with athletes and sponsors
Final evening party at the hottest bar
in the resort area

N
\_:\\“ \“

Staff and Racers enjoy Greenhead Lobsiéth Rioé)s posaters at after party WO rI d p rOS klto u
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COMPETITORS

The World Pro Skfeldures some of the top athletes from the U:

around the world. Sponsorship packages includettialmgumadetrt
athletes and their social media accounts. Our athletes |

Mark Engel, 2018 US Olympian, Ranked #1 in US for Slalom
David Chodounsky, 2018 Olympian, 5x U8 National Champio
Nolan Kasper, 3x US Olympian, 2018 WIPST Tour Champio
Adam and Andreas Zampa, 2018 Olympians and 2017 World
Championships Silver Medalists (Slovakia)

Trevor Philp and Phil Brown, 2018 Olyriynalds and 2015
Championships Silver Medal (Canada)



2019 CALENDAR

Our tentative 2019 calendar will be hesteddyeanpesir
large markets in North America. Event locations and
tailored to support sponsor marketing orreasgntity
DATES RESORT MAJOR MARKETS

JAN FHEB 2 Vail Resorts, CO Denver,

FEB-Y Waterville Valley, NBbston, Portland
FEB 213 Buck Hill, MN* Minneapolis
MAR.-14  Steamboat Springd)€&wer, Salt Lake
MAR.-3® Sunday River, ME Portland, Boston

*Tentative . Schedule and venues are subject to chang



WORLD PRO SKI TOUR S

Since launching in 2016, WPST Social Medjeoaccsigmisicently.
Importantly, engagement rates are high. As highly osus ppiatio
on Instagram and Facebook.

I 1,670 followers, 3067284 male I 2,405 followers, B%67/4% male

I Sample post insights: Posted 12/29/1%, 6,795 &apqost insights: Posted 4/4/17, 30,14¢
reached, 7,403 impressions, 127 likes reached, 12,305 views, 654 reactions,

I Top post insights: Posted 1/8/18, 27,466 accocmisments, and shares.
reached, 29,411 impressions



WORLD PRO SKI TOUR EV

The OStarting GateO event program has beeriTancarketistpfie o

years. It not only promotes the eventamdatmgpuriscal newspap

the event (target distribution 15,000sikéat dheorane and in loca

restaurants, and ski shops around the resort. In addMib*S0 oal
provide space for advertorial content.

Example of a full pe
ad in the Starting G



WE LOOK FORWARD TO DISCUSSING THIS (



